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ABSTRACT
ANNA ELISE FLEMING: European Lingua Franca?
Germany’s Relationship with English in the Late Twentieth Century
(Under the direction of Susan Major and Michael Metcalf)

The following thesis analyses the maintenance of national education, business, and social
infrastructures (such as popular media and advertisement) for the English language
within German borders. This linguistic situation in Germany,combined with the pressure
of English as a global language, signifies the possibility of English becoming the lingua
franca(common language) for Europe (both European Union and non-European Union
countries), especially in the areas of higher education, business, and media.
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1.1. The current situation in Europe: linguistic environment
The economic and political integration of Europe has a potential linguistic component: a
European lingua franca—English. French businessmen fax Finns in English. Spanish
ambassadors greet the prime minister ofPoland in Polish and continue their conversation
in English. A German tourist orders in English at Burger King in Budapest. The
European Monetary Union’s(EMU)official language is English, yet England is not even
a member ofthe EMU (Wallraff 52). Is there anything wrong with this situation? What
could it be? Why are all these Europeans speaking to one another in English and not in
their (at least one’s) native languages? Language is said to flow to the lowest spot, to
find the lowest common denominator. Along these lines common languages develop or
are adapted; a lingua franca is the definition of meaningful efficiency, be it a pidgin,' a
creole,^ or a language of other origin.

‘ A pidgin is a mixed language, or jargon, incorporating the vocabulary ofone or more languages with a
very simplified form of the grammatical system of one of these and not used as the main language of any of
its speakers {Webster’s New World Collegiate Dictionary).
^ A creole is the form of language (e.g., Gullah) that develops when speakers of mutually unintelligible
languages remain in persistent and long-lasting contact with each other, with one of the contributing
languages typically dominant(Webster’s New World Collegiate Dictionary)^ a creole is a pidgin that is
used as a main language for some of its speakers(as opposed to none).

Each country in Europe has had its own cultural or even official government reaction to
English within its borders. The French have been known to be particularly hostile to the
presence of the English language within their borders; at one point a certain percentage of
songs on French radio had to be French-language. This mandate comes at a time when
popular music worldwide tlirives in English, despite the country of the artist’s origin.
Watchdogs of the Gemian language cringe at the impurities of English nouns that find
their way into common usage. “Jobs” and “Jeans” are more than mere cognates. These
words are a direct influence of Anglo and especially of American culture. Instead of
adopting entire words the European Spanish-speaker will “Spanishize” English
technology-related nouns and verbs and use them in that non-obtrusive way.^ Italian
menus are sprinkled with English entree names(and ofcourse American, British, etc.
menus have Italian-named dishes); anyone in Italy under 30 will speak with foreigners,
especially English-speaking ones, in English.

According to the European Union’s official website, 24% of its citizens speak German as
their mother tongue, and an additional 8% are non-native speakers (Table 1.1.). Sixteen
percent speak English as their mother tongue, and an overwhelming 31% speak English,
but not as their mother tongue. The numbers for French-speakers are similar to numbers
of German speakers when combined: 16% ofEU citizens speak French as a mother
tongue, and 12% speak French, but not as a mother tongue. With native and non-native
speakers combined, this brings the significant languages ofthe European Union to
following totals: 47% English-speaking, 32% German-speaking, and 28% Frenchspeaking. The total percentages of native and non-native speakers combined of Italian
^ The term “Spanishize” is coined to mean assimilate the term into the Spanish language characteristics and
patterns.
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and Spanish are 18% and 15% respectively. The other official languages of the European
Union boast a small minority of native and non-native speakers.

Table I.l. Official languages of the European Union and the percentage of EU
citizens who speak each language

Proportion
of

Proportion
of

population
of the EU

population
of the EU

speaking it
as a
mother

speaking it
NOT as a
mother

tongue

tongue

Deutsch

24%

8%

32%

Fran^ais

16%

12%

28%

English

16%

31%

47%

Italiano

16%

2%

18%

Espahol

11%

4%

15%

Nederlands

6%

1%

7%

Elinika

3%

0

3%

Portugues

3%

0

3%

2%

g 1%

3%

Dansk

1%

1%

2%

Suomi

1%

0

1%

Language

Sveiiska

V :

Total
proportion
speaking
this
language

Source: European Union website,
hup://europa.cu.int/comni/cducation/policics/lang/laiuzuaizcs/lanu/europcanlamiuaucs cn.html
Date accessed: 2.14.2004
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1.2. Why English?
Because of the dominant role of English as a global common language, the language has
found its way to the forefront of European communications, winning over other possible
languages such as French and German (and even Russian when seen from a midtwentieth-century, Cold War-era perspective(Decsy 11)). Why has English ousted other
languages for the title of global language? David Crystal notes that the use of English
around the globe is due in part to British colonialism ofthe 17*^ 18*^ and 19^^ centuries.
The economic and political dominance ofthe United States in the

century, the time

of exponential expansion in world communications, is also a contributing factor to the
presence of global English. The common languages of highly populated countries such
as China(Mandarin Chinese), India(Hindi), Russia (Russian), and Central and South
America(Spanish) are not candidates for a world lingua franca because their numbers of
L2 speakers are not large enough (conjecture based on Crystal’s argument of the
historical weight of English entitled “Why English? The historical context (Crystal 2971)."^ English’s world importance has increased its significance for global
communications, and therefore it is a preferred business language. For this reason (and
perhaps for a few less pragmatic reasons, e.g., the relative ease ofincorporation ofjargon
into the English language)the number of L2 English speakers in Europe is larger than the
number of L2 speakers in Europe of other European languages.

Crystal’s view ofthe development of English as the global lingua franca remains the
most respected and prominent view of World English. The scholarship of others in the

L2 speakers are those who must learn the language outside of their homes and use it at school, for
business, etc. English is not considered the “mother tongue” of L2 English speakers, though the L2
speakers contribute to the language’s community status as well and are vital to the concept and reality of
English as a global language.

4

field complements his own. Barbara Wallraff writes in the Atlantic Monthly that English
may presently be the “global language,” but the development of the Internet as an
everyday tool dictates that individuals surf the net in the most accessible language for
them, which for many people without training in English is their native language
(Wallraff 61). She also brings up the point that there is a tendency for World English to
develop dialects that are not mutually intelligible (Wallraff 58-60), though the varieties of
English spoken by fellow Indo-European speakers tend to be intelligible. Therefore, the
concept of“global language” may be a misnomer: the efficiency of communication
would be broken between dialects. English may not be an unstoppable monster about to
gobble up every other language in the world, but it is undeniably the obvious candidate
for a global language.

1.3. A brief history of European integration
Europe has spent the latter part of the 20**’ century in the throes of political and economic
integration. The Marshall plan presupposed coordinated policies among the countries of
Europe; 1945 works well as the date to mark the beginning of a period of intense
European integration (and for the purposes of most of this research the year to begin this
integration timeline will be rounded to 1950). The Cold War provided one context to
integrate—^to band together in NATO to meet the Soviet threat, a parallel form of
integration (which, had the West lost the Cold War and succumbed to communist
invasion and government, would have been the context of Russian as European lingua
franca). The European Coal and Steel Community formed in 1950 to end tariff barriers
in these industries; Britain did notjoin in this move towards integration, though Englishlanguage documentation was used. Several attempts at integration in sectors other than

5

the economy failed, such as the European Defense Community(to which France said no
because ofthe loss of too much sovereignty).

In 1958 France, Germany, Italy, Belgium, the Netherlands, and Luxemburg signed the
Treaties of Rome to form the European Economic Community, the next step to European
political and economic integration. The EEC introduced a common market for other
industries as well: it included the Common Agricultural Policy that gave subsidies to
farmer-citizens in the member countries. The United Kingdom still did not participate in
this step of integration, though the treaties themselves were drawn up in English.^

European integration stalled in the 1960s as the economies of the European countries
boomed. Britain sought admission to the EEC because its own economy and success
with such ventures as the EFTA was waning; nevertheless the United Kingdom was
denied membership. The 1970s saw the collapse of the national post-war settlements;
Europe experienced economic downturn with the failure of the Bretton Woods agreement
with its floating interest rates and the 1973(and subsequent) oil shocks that sent the rest
of the world into recession as well. Charles de Gaulle, the French isolationist, died in the
1970s, and the EEC realized its need for change and further integration in regard to
interest rates(deepening policies) and new members(Britain, Ireland, and Demark joined
to widen the community). The EEC became known as the European Community

the

EC. Britain’s economic power delivered a more direct influence on EC policies, thereby
giving the English language a more prominent place on the Continent.

* Instead the United Kingdom, Switzerland, Sweden,Portugal, Norway, Denmark, and Austria formed the
European Free Trade Association, thereby making themselves a free market and setting a precedent for
English-language business transactions in Northern Europe.
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The 1980s was a time of great debate over sovereignty issues in the EC, but the debates
ended in commitment to further integration that would be fulfilled in the 1990s and
beyond. The Maastricht treaty on the European Monetary Union was adopted in 1988.
The Single European Act, also known as “1992,” was passed in 1986 and would begin to
go into effect in 1992, creating the structure of the European Union as it is currently seen.
Spain, Portugal, and Greece joined the EU in the 1980s, but it was not until the 1990s that
Sweden, Finland, and Austria became members.

At the end of the 1990s Europe had committed to integration both deep and wide; the
European Union functioned with both supranational and international components. The
EU began to face the challenge ofcommunication between national leaders and delegates
full-on. The language of every member country is an official language of the EU. This
system is costly and inefficient, simply because of the shortage of translators between
every combination of official languages(Crystal 89).

This paper will not ask the obvious: why doesn’t the EU adopt a single official language
and hurt everyone’s feelings, save those ofone? English is the perfect choice for the EU
lingua franca because all member states have sizable populations who are surely
proficient, if not fluent, in the language. Instead this research will focus on the natural
tendency of a lingua franca to evolve and develop on its own. The economic and
political heavyweight ofthe EU is undeniably Germany, and since cultural change is
often dictated by economic change, one can “follow the money trail.”
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1.4. Why Germany?
Germany’s economy is large and diverse enough so that many levels oftrade,
manufacturing, and other economic sectors can take place within its borders, which
means that English is not necessary on the base economic level for the country’s
economy to function.

What is the correlation between European linguistic integration via English as lingua
franca and the incorporation of English-language infrastructure in Germany? Germany,
because of its economic and political power(the largest GDP in Europe), is the least
likely of the European community(EU and non-EU countries) to need European
integration (economic, political, and linguistic) to sustain economic growth. The same
political and economic strength makes Germany key in the question of further European
linguistic integration by way of English.

1.5. What is Germany’s relationship with English?
With English as the major world economic language, it is natural to assume that Germany
and/or the German people have a strong relationship, either active or passive, with this
language. There is no federal mandate that every German should learn English in

an

effort to be as competitive and successful as possible in the modem world, so this use of
English cannot be seen as an intentional active policy on the part ofthe German national
government. Nonetheless, German citizens are exposed to English every day through the
popular and advertisement media. They are taught English beginning in elementary
school. They do business in English and visit with fellow EU citizens in English. The
above-mentioned systems have adjusted linguistically, in the manner of“lowest common
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denominator,” to include English in the most efficient and profitable way.^ The German
nation, especially its economy, is focused on growth and prosperity, as any country is,
and the English language seems to be marking the path to this goal.^

Germany has been a proponent of European integration all along and has vigorously
taken part in economic and political integration. How has Germany confronted English?
Surely there has been opposition to the use of English words in German based on ideas of
linguistic pride and an attempt at purity, but has Germany (i.e., the national and state
governments) attempted to keep its citizens from communicating in English?

1.6. How will this paper attack these issues?
This paper will show how Germany has chosen to integrate and has also chosen to
promote English competence for a sizable minority of citizens to a point nearing
bilingualism through its educational, business/employment, and political infrastructures.
Other Germans, ones who do not reach such advanced proficiency, are nonetheless
exposed to the language on a regular basis.

The German education system has channels for the instruction ofEnglish from the
Kindergarten and Grundschule^ all the way to the Gymnasium. In their high school years
some ofthe students can communicate quite easily with native speakers of English.
German students learn English well enough to study in this foreign language after their

^ “Lowest Common Denominator” is a way ofseeing how language adapts to a situation with the lowest
potential energy, as water flowing to the lowest point, making communication easier for all involved.
’It is interesting to note the development ofa relationship of German speakers in Germany with the
English language because German and English are both Germanic languages that are very closely related
on the Indo-European family tree oflanguages. This closeness accounts for many of the cognates and
general similarities between the two languages, all of which are seen by foreign learners of either language
as making learning easier.
® Elementary school
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secondary education is complete. An examination of the time frame and quality of
English-language instruction for these students will be a good context to understand the
source of English proficiency in the German culture. This paper will look at the number
and type of higher education programs in Germany that have English as the primary
language of instruction. It will be interesting to note whether these programs are geared
internally (within Germany)or internationally. The English-proficiency gap for
foreigners in Germany and for those Germans who did not learn English well enough in
the primary and secondary education system will also be investigated with a
measurement of the number of private English-instructing language schools as well as
■ ●
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English-as-a-Foreign-Language(EFL)programs at German universities.

The German economy began to boom in the mid-1950s, shortly after the Marshall Plan
took effect. Businessmen in Germany have been learning English for half a century with
the highest efficiency and profits in mind. The number of businessmen in Germany who
have been employed because of their English-language proficiency will be quantified
through an analysis ofthe classified advertisements for executive and managerial
positions in the British periodical Tlie Economist. The number of advertisements for
German firms will be counted, and the change over time since 1950 of the frequency of
such advertisements will be noted, along with the name ofthe firm. This should show the
importance of English as a business language in Germany. Administrative abilities in
English will be assumed for all German-based multi-national corporations, though the
proficiency and frequency of English use by administrative/secretarial employees in
German businesses will not be quantified. Instead it is assumed from the “supply-end” in
’It is interesting to note that the university programs that have English as the primary language of
instruction on the whole do not offer EFL classes, but they do offer German-as-a-foreign-language.
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German public education that the large amount of English taught to German students
reflects the eventual use of these language skills, i.e., use especially in the workplace.
German direct investment abroad in countries that are characterized by native English
speakers will also be measured as an indicator.

German broadcasting, print media, and other publications serve as cultural indicators to
describe the presence ofthe English language in Germany. Investigating this history will
show the amount of English used in mass media by Germans and by foreigners and the
presence of the United States’ Voice of America broadcasts and Deutsche Welle
broadcasts in Germany. The number of English words and phrases in advertisements of
Der Spiegel, a news and culture magazine for the educated German, will be quantified
beginning in 1950. A survey of the inclusion ofEnglish in academic journals published
in Germany will demonstrate the increasing presence of English in the German academic
world. These journals have at some point begun to publish entire issues in English.
Others accept articles in English and German and print summaries ofthe articles in both
languages.
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2.0. Business
2.1. Deutsche Telekom
2.2. Siemens
2.3. DaimlerChrysler
2.4. Classifleds: The Economist

2.0. Business
English as a global language is an asset to any employee who desires to work for a multi
national corporation. Publicly educated German citizens as a rule have been intentionally
exposed to the English language and have been instructed in communicating in English.
This is more than a liberal education—English competence is considered a job skill.
Certainly English is a language of tourism throughout Europe, making Germany no
exception. Service industry Jobs in Germany often demand a working knowledge of
English-language courtesies and consumer mathematics. The cashiers at McDonald’s in
Munich’s Hauptbahnhof take orders and make change in English and in German.
Internet cafe proprietors face the same challenges ofdealing with tourists, students, and
workers with visas. But what about management and the corporate world? A 1992 study
of Finnish business communications found that only 12% of Finnish businessman do not
use English professionally (Louhiala-Saliminen 26); Finnish is a very uncommonly
learned business language when compared to German, which is much more commonly
learned for business purposes. For this reason it can be assumed that the German figure
for the non-use of English in the workplace is considerably higher. Further, Finnish
secretaries use English 23% ofthe time internally and 77% of the time in external
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business (Louhiala-Saliminen 28), showing that English is needed within a company as
well as in its business relationships. Similar circumstances are likely for German
10

secretaries in their areas ofcommunication.

The economic integration of Europe and the world has led to a need for a common
business language, which in most cases is English. What is the demand for English
proficiency, or are these language skills even mentioned outright? Do only secretaries
need the language skills, or are the managers, section heads, and vice-presidents
themselves English-speaking? An examination ofthe classified advertisements in The
Economist for German firms will show their need for English. German direct investment
in countries that have English as the mother or main business language by corporations
such as Siemens, Deutsche Telekom, and DaimlerChrysler will also show the weight of
English in the business world.

2.1. Deutsche Telekom
Deutsche Telekom AG is “Europe’s largest communications company” that bills itself as
having “a wealth of international subsidiaries and affiliates in over 60 countries’
(www.telekom3.de.“Deutsche Telekom at a glance”). They “...are represented in 65
countries on all six continents, in all major markets, with about a third of our employees
working outside of Germany”(www.telekom3.de.“Around the globe” on English
homepage). The Deutsche Telekom website offers versions of itself in German, the
11

default, and English.

The website www.telekom3.de is the main page and offers all

iO

These statistics on communications in the workplace, especially about English-language communication,
were the only ones to be located after extensive research.
"www.telekom3.de access date: 3.4.2004
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historical and current information about the corporation. Shares of Deutsche Telekom
AG were first offered to the public on the stock market in 1996. Each branch of
Deutsche Telekom does a sizable minority of business in countries where the language of
business is English (Table 2.1.). Deutsche Telekom’s presence abroad in Englishspeaking places shows the incorporation ofthe English language in German business
infrastructures.

Table 2.1. Percentage of Anglophone Countries out of Total Countries served by
each Branch of Deutsche Telekom
Branch

Countries

Deutsche Telekom
Europe’s largest
communications
yy
company
T-com
fixed-line networks
T-mobile
mobile
telecommunications
T-Online
self-billed “one of

Australia, Canada, South
Africa, United Kingdom, USA
(with Hong Kong,Singapore)

17%(24%)

United Kingdom

17%

United Kingdom, USA

29%

United Kingdom

17%

Australia, Canada, South
Africa, United Kingdom
(with Hong Kong,Singapore)

19%(27%)

the leading
European ISP’s
T-Systems
Information and
Communications

% of Business in
English-speaking
Countries

Technology(ICT)
services
Generated from source: www.siemens.com access date: 2.24.2004
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2.2. Siemens
Siemens as an international corporation maintains a much larger world presence than
Deutsche Telekom and has hundreds of branches in as many countries, many of which do
business in English. The registered offices ofSiemens AG are in Berlin and Munich, but
»12

Siemens “is represented in over 190 countries worldwide,

The Siemens Deutschland

main website has a “.de“ designation (and no option to view the “.de” page in English)
with a link to the Siemens.com page, which serves as the international homepage(and is
in English with an option to view the page in German—the “.com page” and not the “.de
page”). In contrast, Deutsche Telekom, has a .de designation for the homepage, whose
default language is German with an option to view the homepage in English. Siemens
maintains a large presence in the United States, Great Britain, Australia, New Zealand,
and Nigeria, all countries whose economies are defined by English-language business
transactions.13

2.3. DaimlerChrysler
1998 brought one of the largest mergers ever between an American and a German
corporation. This gigantic business move exemplifies the acquisition of Englishlanguage business as lucrative. The German firm Daimler-Benz AG saw the benefits of
pairing its long history ofautomobile manufacturing with the equal experience of the
Chrysler Corporation. The new international corporation has production facilities in the
USA,Canada, South Afiica, India, and Australia, all countries which do business in
14

English. The home website is in English, and a German version is offered as well.

■ www.siemens.com
'Crystal, David.
'http://www.daimlerchrvsler.coni/dccom
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Directions to the annual meeting are available in English and German. The companies,
being “steep in tradition” anticipated the need to “testify to a distinctive corporate culture
and require careful nurturing to be made comprehensible and emotionally accessible for
the public at large,” on the whole “cultivating tradition.” This consumer-sensitive
merging strategy was delicately maneuvered,surely in English and German. All of the
members of the Board of Management are German, and it must be pointed out, the name
of the merged firm DaimlerClirysler is a compound name according to the rules of
German language construction, and the Daimler part comes first. The German attitude of
business emphasizes excellence, and this includes partnering with an English-speaking
firm and carrying on as usual.

2.4. Classifieds: The Economist
Which German firms are offering which positions in this upper-level finance and politics
magazine? An analysis ofthe classified advertisements in this periodical will show how
these German firms reach out to those proficient in English for upper-level(and perhaps
>9 (4

Other level) employment. A systemized glance through the “Appointments,

Courses,”

and “Business & Personal” sections ofthe classifieds in The Economist showed that very
few German entities used this medium to obtain personnel or business, though the
number has increased over time and the quality of advertising has changed (Table 2.2.).

It is interesting to note that there are many advertisements for MBA programs in the
English language offered in Switzerland and Austria in the classifieds section much
earlier and in higher volume than comparable German MBA programs. Over time

16

German academic institutions began to advertise in this English-language staple much
later than competitor institutions, but data earlier in this paper show that many German
English-language higher education programs did not come into existence until the 1990s,
which explains the absence of such advertisements before that time. There are no
instances in the sample of German firms placing employment opportunities for the
English-language readership. Perhaps the Germans themselves, already equipped with
English proficiency, fill these would-be positions at German firms before there is a need
to advertise internationally. German universities also offer no appointments as some
other European and African universities do; most likely German citizens fill most of the
academic posts.
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Table 2.2. German-origin advertisements in the classifieds section
of The Economist
T5

Year
1950
1954
1958
1962
1966

German-origin
Entry
None
None
None
None
1

1970
1974
1978

None
None
1

1982

1

1986
1990

None
1

1994

1

Description

(4

Dynamic Executive German Economist,
26...Appointment Wanted...fluent English, German,
Spanish, good French. Seeks responsible and
interesting position with a future, preferably London
area or abroad...interview in the U.K.” Posted by an
individual.

“Trying to penetrate the German-speaking markets?
Advertisement for the Abstaz- und Werbeberatung
Roepenack, an advertising firm in Munich
Full-page advertisement for the 68^*^ North-WestGerman State Lottery,“Government Controlled
Business in Germany,” a small advertisement
showing that they “seek to contact companies in
thinking about starting their own subsidiary in West
Germany” from a company in Krefeld, West Germany
MBA from Schiller International University
advertising Heidelberg and Berlin among other
European cities where this “international university
offers its Master ofBusiness Administration
11

1998

1

2002

1

Kiel Institute of World Economics in Kiel, Germany,
advertising its programs ofstudy
AHT Group AG,a “german [sic] consulting group
implementing management and engineering projects
world wide for international flmding organizations,
government institutions and the private sector
11

Generated from source: The Economist classifieds
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The edition of the first week of February of the specified year was used.
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3.0. Media, Broadcasting, and Publications
3.1. English-language Influence from Abroad in Broadcasting
3.2. German Broadcasting
3.3. German Popular Culture: Imports and Exports
3.4. Publications and Scholarly Journals
3.5. Der Spiegel: The English Language in German Advertising

3.0. Media, Broadcasting, and Publications
What was the trend of inclusion of the English language in radio and television
broadcasts, in popular culture (popular media), in scholarly literature, and in other print
media in Gemiany during the last half ofthe

century? The English language has had

a definite presence in Gemian media and broadcasting since the end of World War II.
German publications were founded anew in the immediate years after the war. The
Allies made a point to reconstmct the modem cultural facets of Germany such as popular
and academic publications, television, and radio. The English and Americans, as well as
the French to some extent, were responsible for creating these social infrastructures—as
in-depth as selecting and/or comprising the editorships and other chiefoffices that
organized and oversaw the production and content ofthese media entities. Many
publications, ranging from academic journals to magazines focusing on culture or
politics, have their first print date in 1946 or 1947. It will be interesting to note any
increases or decreases in the presence ofthe English language in radio, television, and
print media—concerning scholarship, news, or popular culture.
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3.1. English-language Influence from Abroad in Broadcasting
In the 1940s the United States government saw fit to create a federal radio broadcasting
body, later to be known as the Voice of America, which was intended to be a “beacon of
vl6

hope for those deprived of news,

These broadcasts would deliver the ideals of

freedom and democracy to people under the tyranny ofcommunist dictatorships and
other oppressive military and autocratic regimes. In 1941 the need for a counter to
German and other Axis propaganda was assuaged by President Roosevelt’s establishing
of the Foreign Information Service (FIS). In 1942 the FIS became known as the “Voice
of America” from a broadcast lead-in that was in English.*^ America, and with it
Aonerican English, began to have a purposeful presence on German radio. Though the
Voice of America broadcasts were mostly in German,the German people were
nonetheless exposed to American expressions and ideas. Voice of America began its
News Now” in May 1998; before that time broadcasts were done in the language ofthe
target oppressed people group, besides the programs that used Special English starting in
1959.18

Did an English-language broadcasting entity closer to the Continent have any influence in
Germany? The British Broadcasting Corporation(BBC)has no news or audio available

16

According to www.voa.gov. From the page “Introduction to VOA.”
The broadcasts following were in German. The following is an explanation ofthe origin ofthe name
“Voice of America”: From www.voa.gov.“Announcer William Harlan Hale opened the German-language
program with the words: ‘Here speaks a voice from America.’ The name took hold, and within a few
months, it became the signature introduction on all Foreign Information Service broadcasts.
Special English “provides clear and simple news and information to listeners whose own language is not
English. Using a 1,500 word vocabulary and a slow delivery, about 90 words a minute. Special English has
helped tens of millions of listeners leam English since its first broadcast on October 19, 1959” according to
the www.basic-english.org/leam/voa.html website.
17
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in the German language, as indicated by their website.'^ (Spanish and Italian, the other
most commonly spoken languages in Europe, are not available either, so the absence of
German is not surprising. French is available in the context of Africa.) This indicates
that the BBC does not see Gemiany as a market for its product, and if any German
speaking person should want or need to consume the BBC’s product, the individual must
do so on the BBC’s own terms—in the English language most probably, or else in one of
the more obscure offerings, e.g., Vietnamese or Turkish. The BBC offers news on
Germany but not news for Gemiany. While the Americans took on the anti-propaganda
(and re-education) challenge in Western Europe, the United Kingdom was still defending
its own borders. These practicalities explain the absence of BBC television broadcasting
during and after World War II, but BBC radio broadcasts continued throughout the war.
1943 saw the formation of the War Reporting Unit ofthe BBC,and thereafter the quality
of news reporting in the BBC improved dramatically. (Before 1943 most ofthe BBC
radio broadcasts were dominated by classical music.) The BBC website describes its
growth during the wartime years: “By the end of the war, the BBC was broadcasting in
40 languages. Josef Goebbels, Hitler’s master of propaganda, is said to have admitted that
BBC Radio had won the ‘intellectual invasion’ of Europe.”^® The language ofBBC
broadcasts to German was not specified; so the material could have been in either English
or German, but with the “40 languages” by the end ofthe war, the broadcasts were
presumably in German. Against odds the BBC maintained a presence on the Continent
during World War II, and even though the British themselves were rebuilding after the

‘ www.bbc.co.uk
This history of WWII-era BBC comes from the BBC’s website, and the quoted section comes from
http://www.bbc.co.uk/heritage/storv/1940s2.shtml.
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war, they helped the Americans in the work rebuilding German(and French, etc.)
infrastructures.

3.2. German Broadcasting
The German television and broadcasting giant Deutsche Welle boasts the slogan “from
the heart of Europe” on the homepage of its website. The broadcasting corporation
turned 50 in 2003. Deutsche Welle has bureaus in Bmssels, Moscow, and Washington.
The website is offered fully in English, Portuguese, Spanish, German, Russian, and
Chinese (all of these on a bar across the center ofthe page), as well as partially in 30
other languages (in a drop-down box in the center ofthe page). The programming record
of Deutsche Welle reaches to the very first day ofthe broadcasting corporation. Many of
the offerings in other languages such as Italian were canceled over time, but Englishlanguage broadcasts are still a part of Deutsche Welle today.

The new Federal Republic of Germany found a need for an international broadcast
service and created “Deutsche Welle” on June 11,1953. According to the Deutsche
Welle website,“The Allied High Commission initially allowed only German-language
„21

programming, but rescinded this decision a few days after the transmissions began.
Soon after that Deutsche Welle began broadcasting in Spanish, Portuguese, French, and
English. Emphasis was on the English language and America specifically at this time.
“A transcription service was also launched to supply English-language programs to
»22

university radio stations in the United States,

The German government changed from

a German-language-only policy to one that included other European languages, with
vyww.deutschewelle.de DW Milestones, 1950s.
ibid.
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special focus on broadcasting in the English language. In 1961 Deutsche Welle began to
broadcast independently of the German federal government and the ARD (the association
of German public broadcasters).^^ It is also important to note that “the English Service,
previously only broadcast to North America,[was] expanded as well and [was] heard in
Australia, East Asia, the Pacific and Africa” for the first time in 1962.^'*

3.3. German Popular Culture: Imports and Exports
The English language has had a place in German pop culture that needs no quantification
to get a good idea of its scope. Many pop musicians write their lyrics in English, a
language that is seen to be open and ideal for expressing key elements of youth culture.
The Beatles, who had just become world-wide pop superstars, recorded two oftheir
hits

I wanna hold your hand” as “Komm gibt mir deine Hand” and “She loves you as

Sie liebt dicfr

in German versions, which were flops in the German market. The

Germans preferred the English-language versions ofthe songs.

Only the counter-examples of German-language songs in Germany stand out. The high
brow German Liedermacher (singer-songwriters) Herbert Groenemeyer is known for
being deep and hard to understand; he writes exclusively in German. Nena had a hit
worldwide in the 1980s with her “99 Luftballoons,” a mildly leftist political song that
captured the attention of the world, but, most importantly, of America. Nena released an
English version of the song, but it never made it to the charts. But that is of America’s
view of German and Germany. It is important to note, however, that the international/
‘world” music scene often is dominated by music with English-language lyrics, often
23
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ibid.
ibid.
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from the United States and from other English-dominant countries such as Great Britain,
Ireland, and Australia. But English-language music is not limited to coming from such
countries. English-language hits may have their origins in Scandinavia or Africa. The
group A-ha of Norway had a hit single in America with “Take on Me.” ABBA from
Sweden is considered a classic music icon from the 1970s in American pop culture
history.

3.4. Publications and Scholarly Journals
What has been the trend in print media,such as newspapers,journals, magazines, and
advertisements in incorporating or using the English language? The publication of many
of these media was halted during World War II and began again soon after in the era of
the Marshall Plan with much help from Allies, especially the English-speaking ones. A
sample of different fields ofacademic journals published in Germany shows the time
frame in which these publications began to use the English language. The presence of
English in German academic publishing shows the importance of English in these fields
ofstudy as well as in the livelihood ofthe publication. The notion of German academics
publishing in English is also connected to the idea ofthe proliferation of English in
German higher education. For example, the publication Universitas,“A German Review
of the Arts and Sciences: A Survey of Current research,” published its “Quarterly English
Language Edition” starting in 1956. The journal Fachliteratur zum Buck- und
Bibliotekswesen, additionally titled Literature about the Book and Librarianship until
1970 and International Bibliography ofthe Book Trade and Librarianship thereafter,
began to print text in German and English in 1970, whereas before it had only been
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printed in German. The scientific journal Zeitschriftfur physikalische Chetnie, also titled
the Internationaljournal ofresearch in physical chemistry & chemical physiesy began
publishing in 1954 in German but did not publish text as well as summaries in both
languages until 1978. If other publications were similar at all to these samples, they
would show that German academic publishing did not find a need for publication in the
English language until after World War II when the effects ofthe Marshall Plan had
begun to take place (Table 3.1.). English did not become necessary or beneficial until
then.

Table 3.1. Sample of German Academic Journals published in English
Journal

Alternate English Title

Universitas:“A Gemian
Review of the Arts and

Universitas: “Quarterly
English Language Edition’

Sciences: A Survey of Current
research”
Fachliteratur zum Bitch- and
Bibliotekswesen
Zeitschriftfur physikalische
Chemie

Literature about the Book
and Librarianship
Internationaljournal of
research in physical
chemistry & chemical
physics

Year of Publication
in English
1956

1970
1978

Source: compilation by researcher

3.5. Der Spiegel: The English Language in German Advertising
One representative publication, Der Spiegel, a weekly high-brow German news and
culture magazine, serves as a case study to see how many advertisements use English to
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sell their product or ser\dce.“'' This publication, in the findings from the sample, showed
the tendency of Germans(by indication of marketing techniques) to use the Gernian
language among themselves and to use English for communication with non-Germans.
The front cover of Dev Spiegel contained English only once—in the edition covering the
Challenger disaster the headline read “Challenger-Katastrophe,” a combination of an
English name and a German word. German insurance and investment firms advertised in
German only. The only English to be found was in the occasional international airline
advertisement as far as pleasure/entertainment industry advertising goes, such as “Air
France” or “Cyprus Airw'ays.” English dotted cigarette and alcohol advertisements from
American and other non-German companies with phrases such as “Golden Luxury
Tobaccos,” “Whiskey at its best” for “Buchanan’s Choice Old Scotch Whiskey,” and
many instances of Marlboro’s “selected fine tobacco” and “quality cigarettes” which
were often written in fine print. The highest rate of use of English phrases, besides
alcohol and cigarette advertising, was the emergence of English-language slogans in
technology and luxury industry (vehicles, credit cards, etc.) advertisements. “The art of
performance” describes a Jaguar X-Type,the words “Electronic Partner” and “Smart
Center” advertise office technology equipment, and one package ofsoftware is heralded
as being “Your Internet Viruswall.” Messe Muenchen(an organizer for trade fairs)
included the English phrase “The world at your feet” in 1998.(Refer to the Appendix for
further examples.)

I evaluated the issue of the first week of February every four years from 1950 until 2002(1950,1954,
1958, 1962, 1966, 1970, 1974, 1978,1982,1986,1990,1994,1998,2002). I counted the number of
English words in each advertisement and noted the trend over time.
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The average number of non-repeated English words in each Der Spiegel advertisement
has increased o\ er time, with abrupt and perhaps explainable decreases(though no causes
are explored in depth in this paper)(Figure 3.2.). Absolute figures for number of nonrepeated English words correspond with the mean (Table 3.2. and Figure 3.1.). It must be
noted that the number of words used over time declined in the advertisements themselves,
which become more pictorial as the decades progress to the 2T‘century. For this reason
the actual number of English words in Der Spiegel advertisements are not as good an
indicator as it would be if the advertising techniques had not altered so; this effect is most
obvious in the late 1990’s and in 2002, because the sophistication of English phrases used
has increased, but the number of actual phrases and words used decreased overall in
advertisements. A digital analysis of the words in each advertisement would have
yielded more accurate data on the trends ofinclusion ofthe English language in German
advertisements. An alternate experiment, counting each instance of English words as
well as another count of phrases in respect to the total number of words in each
advertisement using Optical Character Recognition and an English-language Spell-check
as an English language database, would provide better results.
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Table 3.2. Number of English words in Advertisements in Der Spiegel
Year

Inside and Outside
Front and Back
Covers
0
1
1
10
5
17
0
7
5
12
10
12
17
0

1950
1954
1958
1962
1966
1970
1974
1978
1982
1986
1990
1994
1998
2002

Eight Random
Full-page
Advertisements
1
4
2
7
26
6
8
21
5
19
22
19
20
23

Total

1
5
3
17

31
23
8
28
10
31
32
31
37
23

Source: Appendix

Figure 3.1. Number of English words in Advertisements in Der Spiegel
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Words were only counted once, even if they were mentioned multiple times in the advertisement.
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Figure 3.2. Average Number of English words in Advertisements in Der Spiegel
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4.0. Education
4.1. EFL in primary schools and secondary schools
4.2. EFL in private language schools
4.3. EFL at German universities
4.4. English as primary language of instruction at universities in Germany
4.5. Case Studies of Individual Universities

4.0. Education
The German education system is a progressive institution that centers on the success of
the individual student. Most students attend the general primary schools, but after the
fourth grade the teachers, parents, and, to some extent, the student must decide which of
three educational paths to take.^^ The first and the “high” road, so to speak, is the
Gymnasium, the college-preparatory track on which the student will study many subjects
and take the Abitur (the test needed to get into a university in Germany). The other two
tracks are the Hauptschule and the Realschule. Students in these schools are preparing to
either go to a trade school or a technical school where they will receive a terminal degree
in their field and practical on-the-job training. All students receive an education that is
tailored to their perceived abilities, and English-language training is a step in the process,
although the students on the Gymnasium track are more highly proficient for obvious
reasons.
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There are also Waldorf primary schools that feature experience-based, holistic, nontraditional learning
methods, but these are in the minority.
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Support services for higher education in Germany and elsewhere in Europe rely on
English-language communication. The German Academic Exchange Service, known as
the DAAD (Deutscher Akademischer Austauschdienst), facilitates exchange and
academic support and resources for Gemian students, other EU students, and students
from anywhere else in the world who are interested in studying in Germany, either with
German or English as their language of instruction. Its website is offered in German,
English, and Spanish, and its motto,“change through exchange,” is written in all three
languages on the banner at the top of the page. The European Association for
International Education in the Netherlands is a partner ofthe DAAD whose purpose is
stated as follows:
The EAIE is a non-profit organisation whose main aim is the stimulation
and facilitation of the internationalisation of higher education in Europe
and around the world, and to meet the professional needs ofindividuals
28
active in international education.
The website for this organization is offered only in English, which is significant in
showing that international higher education is facilitated by communication in the
English language. This organization is a major indicator ofthe impetus behind the
changes that are occurring in higher education in Germany.

4.1. EFL in primary schools and secondary schools
There are more students in Germany taking English as a foreign language than any other
language(Table 4.L). In fact, the students taking English total more than the students
taking all other languages offered combined. Students in the Gymnasium are required to
take 169 hours of foreign language in each grade level, while student in the Hauptschule
28

www.eaie.org
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and Realschule arc required to take 113 hours of foreign language every year. Table 4.1.
shows that 72% of the foreign language taken at German schools is English, so one can
assume that the majority of those foreign language hours taken in all three routes of
German education are English. Germans in all levels of the work force are trained to
function in English.

Table 4.1. Number of students taking specific foreign languages
in schools in Germany in thousands
Schools of general education
Pupils with foreign language training
Foreign
language

School year
Unit 1999/2000 2000/01 2001/02
absolute

%

1

Total
English
French

1 000

6 395.0 6 509.1 6 567.2 0.9

1 000

1616.1

1 616.6 1 605.9-0.7

Latin

1 000

630.5

618.6 627.1 1.4

Greek

1000

13.9

13.2

12.9 -2.3

Spanish
Italian

1 000

105.6

114.8

130.4 13.6

1 000

35.0

34.6

34.8 0.6

Russian

1 000

175.7

Turkish

1 000

10.7

11.4

11.7 2.6

31.6

38.6

43.0 11.4

Other languages 1 000

162.4 151.8-6.5

1

Change on the preceding year.

Source: http://www.destatis.de/basis/e/biwiku/schulsttab2.htm© Federal Statistical Office Germany 2003

4.2. EFL in private language schools
Private language schools provide services to make up for the discrepancy between what
exists and what is needed in the area offoreign-language competency/proficiency. These
programs are utilized to learn a language from the beginning or to brush up on language

32

skills that have been neglected or have simply been lost. Language schools in Germany
offer many foreign languages, but the majority ofcourses are English or German as
foreign languages, with opportunities for first-time learners, intermediate students,
advanced students, students who need business skills and vocabulary, and tourismoriented students who are in Germany to learn about culture, etc.—not necessarily for a
professional venture.

The website www.edufind.com is a British educational clearinghouse(begun in 1995)
that offers a search to “find courses, programs and educational services, There is an
option to “select a country”(which includes European and other countries worldwide) as
well as “select a category”(such as “language school,” “university,” “business school,”
college.

distance learning,” etc.). A search for language schools in Germany yielded

52 results with 24 advertised as teaching German-as-a-foreign-language and 18
advertised as teaching English-as-a-foreign-language(EFL).^^ After searching on the
DAAD website for “Summer Courses” for 2004 and “German as a Foreign Language
with no other parameters(such as city or month),there were 169 search results spanning
all summer months. The Goethe-Institut^® offers German as a foreign language at its
centers worldwide. The website is offered in two versions: German and British-flag
English. There are 126 institutes in 77 countries, 16 of which were in Germany.

29

The search also showed that there are language schools that teach EFL in more than one nation(and that
teach Spanish, French and other languages as well) that have locations in Germany,though these schools
are not included in the above count.
30
vyww.goethe.de
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2.3. EFL at universities
Many universities in Gennany offer language instruction for non-native speakers of
various languages. These universities often have a Sprachzentruni, a language center that
offers mainly European and sometimes Asian courses. The Catholic University of
Eichstatt/Ingolstadt in Bavaria offers German, French, Spanish, Italian, and English
language instruction for the Summer 2004 temi and has offered Chinese in the past
(Summer 2003).^* At the Sprachzentrum the English offerings include business English
and beginning EFL courses (English I. and IL). This university also offers EnglishGerman translation courses. From my personal experience the university students taking
these EFL courses are most often Erasmus^^ and other non-German students. These
courses are available to students in other fields ofstudy, such as social work or business,
to sharpen the edge of their much-needed English skills.

Beyond beginning EFL lies the realm of Anglistik/Amerikanistik. This field ofstudy at
German universities throughout the country is concerned with English language and
literature and American studies. These programs are very popular and are present at the
most significant German universities, including Humbolt University in Berlin. German
students and British or American foreign students are the ones most likely to enroll in
such programs. German universities also offer English for English teachers. The

www.ku-eichstaett.de
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Erasmus programs encourage “Student and teacher exchanges;joint development ofstudy programmes;
dissemination and implementation of results of CD projects; thematic networks between
departments/faculties across Europe ; language courses and intensive programmes; European credit
transfer system(ECTS): these are the activities supported by ERASMUS,the higher education chapter of
the SOCRATES II programme for education in Europe.”
http://europa.eu.int/comm/education/programmes/socrates/erasmus/erasmus en.html
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foreign-language teachers in the German public education system are Germans who have
learned the language themselves. These future teachers perfect their English knowledge
at public universities.

2.4. English as primar>' language of instruction at universities in Germany
The German Academic Exchange Service, internationally known as the DAAD
(Deutscher Akademischer Austauschdienst), is a primary institutional example of how
Germany is incorporating English into its institutions and culture. This organization has
undergone many re-orderings—formation in 1925, dissolution in 1945, and private
reorganization in 1950. According to its English-version website, the DAAD is “the
largest German support organization in the field ofinternational academic co-operation,’
33

Further functions of this organization are described at length on its website,

The

website for the DAAD,www.daad.de. can be accessed in German, English, or Spanish
(which is perhaps a very strong clue to which languages are the most globally
34

powerful/potent).

A good sample ofinstitutes of higher learmng should be available on
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In its capacity as the largest German support organisation in the field ofinternational academic co
operation, ie DAAD, with considerable public funds at its disposal, simultaneously fulfils responsibilities
in foreign cultural and academic policy, development co-operation policy and national higher education
policy. Indeed German higher education policy focuses on the internationalisation ofresearch, teaching and
studies as a prime objective. Furthermore, the DAAD has taken on an intermediary role within Europe on
matters of education policy - especially with regard to the European Union's exchange and mobility
programmes. The DAAD's intermediary roles are reflected in its budget and funding sources, although its
activities actually reach far beyond financial issues and in fact extend in two directions. For the institutions
of higher education, these activities offer an opportunity for involvement in areas offoreign cultural,
academic and development co-operation pohcies that would not otherwise be possible in such a co
ordinated form. For the government authorities, they provide access to the human and infi-astmctural
resources within the institutions of higher education which would not be available without the DAAD.
Furthermore, the self-administrative character of the DAAD opens up possibilities for international co
operation, even in cases where official political relations are subject to particular difficulties. The
imderstanding for these mutual dependencies, interests and benefits on the part of government and on that
of the institutions of higher education generally allows for communication as between equal partners, even
in cases where academic and political aims and interests do not initially coincide.”
www.daad.de/portrait/en/1.1.2.html access date: 2.7.04
1 accessed the website in English.
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this federally funded website, which makes a quantitative analysis ofsearch results a
logical and acceptable source of information for this paper/argument. A presence on the
World Wide Web is a prerequisite for any successful program or business ofthe twentyfirst century. This database of institutions was updated in 2003. There is an
advertisement box on the homepage of the DAAD asking in German for institutions to
register their international and/or English-language higher-education program with the
35

DAAD database on the website.’

The website (English version) has a link where students can search international degree
programs which are advertised to be English-language and, upon further inspection, are
found to be instructed entirely or mostly in English.^^ These programs are geared to
foreign students as well as to Gemian students. Most ofthe programs function as a
branch of a pre-existing, established Gemian university whose curriculum still maintains
German as the language of instruction. The DAAD search brought up several
international universities” that are geared toward giving an American-style higher
education at the bachelor’s level in order to prepare students(Germans and other nonAmericans) to earn graduate degrees in North America. Several institutions have English
names; it is interesting to see that they came into their current form in the 1990s and later.
Most of the institutions are listed under German names, but the programs ofstudy(and

35

International Degree Programmes/Ihre Hochschule bietet einen neuen intemationalen Studiengan
an?/hier den Studiengang anmelden!” This is translated as “Is your institute of higher education offering a
new program of study? Submit the program of study here!” in the German, which is mixed with the
English name “International Degree Programmes.” It is interesting to note that only “International Degree
Programmes” is in English but the instructions concerning what to do with this English-language prompt
are in German.
36
Mostly” in this analysis refers to a program that specifies its language instruction as “English and
German/German and English,” “50% German/50% English,” and “English and Some German.”
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usually spelled as the British “programmes”) are all listed in English.^’ The DAAD
website allowed searching for international degree programs in ten categories(Table
4.2.).

Table 4.2. Distribution of English-language programs over the spectrum of Field of
Study at German Universities generated from the DAAD English-Language Higher
Education Program Search Engine
Program/Field of Study

English
Only

1. Development Co-operation
1. Medicine, Public Health, Medical
Engineering
2. Agriculture and Forestry,
Regional Planning
3. Environmental Science
4. Natural Science
5.
6.
7.
8.

TO

Engineering Science
Economics, Law
Computer Science, Mathematics
Social and Cultural Studies,
Psychology, Humanities
9. Music, Art and Design

English
and
German

100%
86%

14%

71%

25%

63%
60%
60%
52%
44%
43%

37%
40%
36%
48%
56%
41%

25%

75%

4%

4%

16%

Generated from Source: http://www.daad.de/deutsch and/en/2.2.4.itml

These fields of study and the rate at which they include English as the primary language
of instruction reflect the need for professionals in those fields with English-language
capabilities. In the area of“Development Co-operation” 100% ofthe degree programs
37

The use of tlie British “programmes” is another symptom of the development ofEuro-English that
combines elements of British and American EngUsh but occurs between non-native European speakers.
See Section 5.0.
38

English-and-German as language of instruction in this analysis refers to a program that specifies its
language instruction as “English and German/German and English”,“50% German/50% English,” and
“English and Some German,” “English as language of instmction in the first year/semester and German as
language of instruction in the second year/semester” or vice versa.
39
Other indicates the occurrence ofFrench and Spanish as language of instmction.
40
These first five categories have programs that are available at one ofthe eight institutions with English
names.
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maintained a language of instruction as English; such professional work is done in
English internationally. “Natural Science” programs were 60% English-only and 40%
English-and-German. These programs most likely have students of German and foreign
origin. The “Medicine, Public Health, Medical Engineering” category yielded 86% with
the language of instruction as English-only and 14% English-and-German and is another
good example of a field of study that is largely instmeted with little or no inclusion ofthe
German language. “Music, Art and Design” had the lowest percentage ofEnglish-only
instruction, at 25%, but this category has 75% English-and-German as language(s) of
instruction. The liberal arts outside of natural sciences and economy-based sciences have
low percentages of English-only instruction, whereas technical/technology studies,
natural sciences, and economy/business-related studies are often feature English-only
curricula.

2.5. Case Studies of Individual Universities
The DAAD website has a search engine for English-language degree programs. Many
search results (i.e., degree programs) are named in English, but other search results have
German-language institution and/or program names. Each ofthese institutions has a
number of different programs in the fields ofstudy mentioned in the previous section.
These universities are a good sample ofthe various institutions of higher education in
Germany(Table 4.3.). Many of the schools are public and maintain English-language
instruction, and a few of the universities have been organized solely for the purpose of
educating in the English language in Germany/Europe. These institutions that have
intentions of education in English with an international perspective have been set up at
the close of the twentieth century, and the tendency is for them to be private institutions,
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which reflects the inclination of the private sector to be more innovative more quickly
than the public sector in any policy-making situation.

The presence of such schools in Germany shows that English has an important place in
German society. It is educationally beneficial for these institutions to exist in Germany.
It is also interesting to note that these English-language degree programs in Germany
came into existence within a ten-year time span, beginning in 1994,though some of the
programs existed informally before these dates(but how much earlier is not known)
(Table 4.3.). This sample of universities come from the DAAD database and covers a
variety of fields of study as shown. Therefore it can be supposed that English-language
degree programs in Gemiany,intended to service individuals of German, European, and
non-European origin, are a recent trend in the development of higher education in
Germany.
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Table 4.3. Sample and sun ey of English-language Universities and degree
programs in Germany that are mentioned in the DAAD database
Institution

1. Fachhochschiile fiir
Wirlschafl Berlin (Berlin
School of Economics)
2. Fachhochschule

Private or
Public
public,
tuition
required
Public

Reutlingen - School of
International Business/
European School of
Business
3. International Center for
Graduate Studies(ICGS)
(Universitat Hamburg)
4. International University
Bremen
5. International University in
Germany at Bruchsal
6. Munich Intellectual
Property Law Center
(Masters)

7. Stuttgart Institute of
Management and
Technology(SIMT)
(Universities of Stuttgart,
Hohenheim and Tubingen)
8. Universitat Erfurt(Erfurt
School of Public Policy)
2002

public,
tuition
required
private,
tuition
required
private,
tuition
required
partners
with

Language
of Website

Year
Founded

English

Homepage
German

1994

German and

with English
version
2003
German

English/
English

with English
version

English,
English and
German

English only 2002

English

English

English with 1999
some
German
English only 1997

English

English only 2003

English

English only 1998

English

English with 2002
German
version

Primary
Language of
Instruction

public and
private, but
private,
tuition
required
Public

public,
tuition
required

Generated from source: each university’s website
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2003 brought the refigured bachelor’s and master’s degree programs at Reutlingen University, converting
them from the traditional German “Diplom” and “Magister” programs to the new accords of the emerging
European higher education system of the EU with the “Bologna Model” www.fli-reutlingen.de
42
Details compiled from the following websites: www.iu-bremen.de.www.icgs.de.www.miplc.de.
www.i-u.de.www.fh-reutlingen.de.www.uni-simt.de.www.mba-berlm.de. www.unierfUrt.de/publicpolicv/.
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The International University Bremen (lUB)is “a private, independent research university
founded in 1999" whose primary language of instruction for all courses ofstudy is
English. In respect to languages utilized, the lUB maintains a homepage in English with
only two links in Gemian (linked to two stories ofspecial research projects ofthe
university). This university offers doctoral, master’s, and bachelor’s degrees in the
disciplines of social sciences, humanities, natural sciences, and engineering and was
designed with the guidance of Rice University. The intentions oflUB are detailed in its
mission statement as follows:
International University Bremen is a highly selective, private institution
for the advancement of education and research. Its academic programs
and cultural environment prepare graduates for international leadership
and global citizenship. Multinational students, faculty and researchers of
distinction, with educational partners around the world, collaborate in
learning, creating and disseminating information and new knowledge.
43

lUB is an innovative, forward-looking concept in education.
This university, which holds its first commencement service on June 2,2004, is a prime
example of English-language infrastructure in Germany. The institution demonstrates the
trend of the globalization of education with its “system ofsemester-hour and course
credits compatible with American, British, and emerging European university standards'
44

(italics mine).

The International University(lU)in Germany at Bruchsal, located in the state ofBadenWuerttemberg near the Black Forest, was founded in 1997 to provide internationally
competitive higher business education to students(from Germany and abroad)in
Germany. In contrast with the International University Bremen and its broad liberal arts
43

44

httD://www.iu-bremen.de/about iub/brief historv/historv/00518/
http://www.iu-bremen.de/about.iub/quick facts/
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and research focus, this university focuses on business and information technology, with
four possible degrees: Master of Information and Communication Technology(MICT),
Master of Business Administration(MBA), Bachelor ofScience (B.Sc.), and Bachelor of
45

Business Administration (BBA).

The lU defines itself with the following:

The International University in Gemiany is an English language institution
that strives for academic excellence in Information Technology and
Business Administration. While tlie course structure is grounded in the
Anglo-American tradition, the university seeks to achieve an international
reputation based on its close contacts to German companies and through
46
its European orientation.
The homepage for the International University has this purpose statement/description
written in German directly beneath the English version. This provides another contrast
with the lUB whose homepage provided the same critical information in English only,
which vouches for an even closer identification with the English language. On its
mission statement page lU offers an “English Version” as well as a “Deutsche Fassung.
It is important to note that the lU desires to continue to associate with Germany and
Europe in its business/educational goals, but it has adopted “Anglo-American”
leaming/teaching strategies and business techniques to develop cutting-edge students.
The lU aims to produce individuals who are “capable ofcombining technical and
communicative skills with the capacity for analysis as well as the ability to develop the
»47

perspectives needed to master the challenges posed by a global economic community.
It is obvious that the administration ofthe university finds interdisciplinary and cultural
studies highly important and valuable in a business education. Moreover, it speaks

45
46

47

The Bachelor programs are actually 3-year programs.
www.i-u.de
www.i-u.de/home/mission.htm
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volumes that such a university offers its courses ofstudy exclusively in English. But all
students at the univ^ersity are required to take German every semester, because an
internship at a Gennan company is a part ofthe degree, and the university website
suggests that the student will “most likely be required to speak German in the respective
company” of the internship, even though he/she already has fluent English skills.

Munich Intellectual Property Law Center(MBPLC)offers a Master ofLaws in
Intellectual Property (IP LL.M.) degree in Germany and is a partnership with George
Washington University Law School in Washington, D.C. The first full program began in
2003 in connection with the University of Augsburg, another partner ofthe MIPLC. The
IP LL.M. program boasts “students from five continents” on the homepage, which is
written exclusively in English. The course ofstudy is exclusively in English as well.
Other IP LL.M. programs offer opportunities for summer study at the MIPLC, which
shows the globalization of education and law via opportumties to study in English.
Germany maintains these venues of development such as the MIPLC.

The International Center for Graduate Studies(ICGS)at the University ofHamburg
states its mission to “foster excellent international education, research and training, in
close partnership with several University departments and research institutions.’ It
intends to develop “students with outstanding academic and personal achievements for an
international career in research institutions, international organizations and large
m48

corporations.
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The homepage for ICGS is written entirely in English, with a link to

http://www.icgs.de/indexl.html
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General Information (Chinese) in English as well, which opens up into a .pdf brochure
^or Chinese foreign students. The ICGS is a part of the University of Hamburg, which is
a public institution of the city of Hamburg, but charges tuition (12,000 Euro per year) for
its graduate programs. Tuition is unheard-of at German universities as a rule, but the
progressive programs that focus on an international and/or English-language education
tend to cost as much as comparable American private or public universities. Many such
universities tend to be wholly private as well, as mentioned earlier.

The graduate degree

programs that involve business, law, and economics are conducted entirely in English,
but the degree programs of social or natural science and mathematics are carried out in
English and German. The split between English and English/German language of
instruction at the ICGS is comparable to the DAAD search results in section 2.4. The
liberal arts tend to be instructed in Gemian and in English in Germany, with English-only
instruction found more often in other schools.
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5.0. Conclusion
5.1. Business
5.2. Media, Broadcasting, and Publications
5.3. Education
5.4. Euro-English

5.0. Conclusion
As Germany promotes international education, as it does with the DAAD,it is promoting
English-language education (and as English-language education is promoted, so is
international education). The two actions spur one another on the background ofthe
globalization of education. The higher education industry benefits the German economy
directly in many ways, creating educated people for its own workforce and, with new
English-language programs that charge high tuition, fee payments and scholarships from
abroad. The samples of advertising geared at highly educated Germans seem to show
that these people maintain a somewhat exclusive attitude toward their language, a
“German for the Germans” attitude. On the flip side lies the demonstration of all the
previous research that shows Germans using English to communicate with the world
outside of Germany/German culture, even in Europe, which can be seen as “English for
the Outsiders.”

This research, in light of the natural tendency ofa lingua franca to evolve and develop on
its own,shows that, considering(a)the economic and political heavyweight ofthe EU is
undeniably Germany, and(b)cultural change is often dictated by economic change, one
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can come to the conclusion that Germany invests in English-language infrastructures
because the equation English=money holds true worldwide. In the same vein, Germany
has tested the equation integration=growth and has found it to hold true as well. And if
growth is measured in terms of wealth, i.e., “money,” then the final synthesis ofthe
equation growth=money=integration=English is the logical conclusion. The European
states, Germany in particular, will pursue integration through any means possible as long
as the economic benefits outweigh any drawbacks incurred in integration, especially
cultural ones.

5.1. Business
Multi-national German businesses have been incredibly successful worldwide in the past
50 years. There are divisions, offices, and branches of German firms in all major
English-speaking countries, as well as in a few minor ones. German institutions do not
have as high a record of advertising their positions in The Economist classifieds, as
institutions of other European countries do, but this does not seem to hinder German
business efforts abroad. German companies draw from a pool of very well educated, and
often English-proficient, potential employees thanks to the German education system.

5.2. IMedia, Broadcasting, and Publications
German broadcasting was influenced by English speakers directly after the end of World
War II with the advent of American and British-administrated television and radio.
German advertisers slowly began to catch up with the “Americanization” of Europe and
the world and slowly began to incorporate the English language into advertisements
meant to entice the upper echelons of German society into consuming various goods.
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German academic publications began to incorporate English much earlier than the
pragmatic advertisers, and German journals were printing in English as early as the
1950s.

5.3. Education
German primary and secondary education provides English-language learning for all
students. This education increases when the student shows academic proficiency and
attends the Gymnasium, but nevertheless all German students in all educational routes
continue to learn English throughout their academic careers. This training in English
across the board for German citizens is a benefit to the national economy because these
students will go on to work and consume in all sectors.

German higher education has in the past decade increased its international outlook and
purpose and has instituted English-language degree programs in many fields ofstudy,
with some areas having a larger presence than others. These English-language degrees
service German and non-German students who will go on to work in Germany and
throughout the world. These programs have added much profit, intellectual and actual, to
the German higher-education industry as well as to the economy in general.

5.4. Euro-English
It is important to mention that the variety ofEnglish emerging in Western Europe is
referred to as “Euro-English,” being neither British English nor American English, but an
English devoid of many colloquialisms of both standard varieties, nevertheless influenced
by the two. The prevalence of English in German infi-astructures shows the tendency of a
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Euro-Englisli lingua franca to develop in Europe. The following anecdote has circulated
around the Internet under the guise of an announcement from the European Commission
and surfaced with a www.ooogle.com search for “Euro-English.” The anecdote has been
submitted eountless times to various websites, posted on individual’s homepages, and
probably forwarded around from email address to email address as well, and is therefore
recorded as “submitted” by many different people, and many instances note the original
author of“Euro-English” as unknown. The text, a satire on the linguistic phenomenon of
Euro-English, a European lingua franca that is seen as having won out over another
candidate, German, is as follows:
The European Commission has just announced an agreement whereby English
will be the official language of the EU rather than German, which was the other
possibility. As part of the negotiations, Her Majesty's Government conceded that
English spelling had some room for improvement and has accepted a 5 year
phase-in plan that would be known as "EuroEnglish": -In the first year, "s" will replace the soft "c".. Sertainly, this will make the sivil
servants jump with joy. The hard "c" will be dropped in favor ofthe "k". This
should klear up konfusion and keyboards kan have one less letter.
There will be growing publik enthusiasm in the sekond year, when the
troublesome "ph" will be replaced with the "f'. This will make words like
"fotograf* 20% shorter.
In the 3rd year, publik akseptanse ofthe new spelling kan be expekted to reach
the stage where more komplikated changes are possible. Governments will
enkorage the removal of double letters, which have always ben a deterent to
akurate speling. Also, al wil agre that the horible mes ofthe silent "e"'s in the
language is disgraceful, and they should go away.
By the 4th yar, peopl wil be reseptiv to steps such as replasing "th" with "z" and
"w" with "v". During ze fifz year, ze unesesaiy "o" kan be dropd from vords
kontaning "ou" and similar changes vud of kors be aplid to ozer kombinations of
leters.
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After zis fifz yer, ve vil hav a reli sensibl riten styl. Zer vil be no mor trubls or
difikultis and evrivun vil find it ezi tu understand ech ozer.
49

ZE DREM VIL FINALI KUM TRU!!

The Internet has been a primary tool in much of this research, providing good samples in
the knowledge that successful institutions, be they state, public, or private, know the
importance of having a presence on the World Wide Web. The wide extent ofthis
humorous anecdote on the Internet shows the(pop-)cultural weight behind the evolution
of a lingua franca in Europe. Keeping in mind the economic, commumcations, and
educational value of English, one can clearly see that English is on its way to becoming
the common language of Europe.
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This version of“Euro-English” comes from the web page
http://www.Stafffoom.pwp.bluevonder.co.uk/euro.htm 4.15.2004.
49

BIBLIOGRAPHY

Berlin School of Economics vv\v\v.mba-berlin.de 4.4.2004
The British Broadcasting Corporation, www.bbc.co.uk 3.2.2004
The Catholic University of Eichstaett-Ingolstadt www^ku-eichstaett.de 3.21.2004
Christophersen, Paul. “A bilingual Denmark”. English Today 7.3(1991): 7-10.
Crystal, David. English as a Global Language, 2"*^ Ed. Cambridge: Cambridge
University Press, 2003.
DAAD as an Intermediary Organisation www.daad.de/portrait/en/1.1.2.html 2.7.04
DAAD English-Language Higher Education Program Search Engine
www.daad.de/dcutschland/en/2.2.4.html 4.13.2004
DaimlerChrysler Corporation www.daimlerchrvsler.com 4.3.2004
Deutsche Telekom, www.telekom3.de 3.4.2004
Deesy, Gyula. “Europe’s Linguistic Future: The Eurish-Problem” Eurasian
Yearbook 65 (1993): 7-18.
Deutsche Welle, www.deutschewelle.de 3.2.2004
The Economist Newspaper Ltd. The Economist. London: 1950-2002.
Educational Resource Database, www.edufind.com 10.2.2003
Erasmus-Socrates Educational Program
http://europa.eu.int/comm/education/programmes/socrates/erasmus/erasmus en.ht
ml 4.13.2004
Erfurt School of Public Policy www.uni-erfurt.de/publicpolicv/ 4.4.2004
Europa Education and Training: Languages in Europe
http://europe.eu.int/comm/education/policies/lang/languages/lang/reasons en.htm
12.14.2004

50

European Association for International Education www.eaie.org 2.7.2004
European Union Languages
http://europa.eu.int/conim/education/policies/lang/languages/lang/europeanlangua
ges en.html
Eurostat(European Union) Statistics http://europa.eu.inf/comm/Public/datashop/printcatalogue/EN?catalogue=Eurostat 2.14.2004
Fachhochschule Reutlingen School ofInternational Business and European School of
Business www.fh-reutlingen.de/englisch/ 4.4.2004
Federal Statistics Germany, www.destatis.de 2.16.2004
The German Academic Exchange Service(DAAD). www.daad.de 1.27.2004
The Goethe Institute www.goethe.de 2.7.2004
Google Search Engine www.google.com 4.1.2004
The Information Network on Education in Europe ww^.eurydice.org 3.4.2004
International Center for Graduate Studies www.icgs.de 4.5.2004
International University Bremen www.iu-bremen.de 4.4.2004
The International University at Bruchsal www.i-u.de 4.5.2004
(4 4

Was There Life Before Them?’: Fax and E-mail in
Louhiala-Saliminen, Leena.
Business Communication”. Journal ofLanguagefor International Business 10.1
(1999): 24-42.
Macmillan General Reference. Webster’s New World Collegiate Dictionary. New York,
NY: Macmillan, 1999.
Modiano, Marko. The Americanization of Euro-English” World Englishes 15.2(1996):
207-215.
Munich Intellectual Property Law Center www.miplc.de 4.3.2004
Ogden’s Basic English: VOA Special English www.basic-english.org/leam/voa.html
3.4.2004
Seidlhofer, Barbara. “Towards making ‘Euro-English’ a linguistic reality”. English
Today \1.A (2001): 14-16.

51

Siemens AG www.siemens.com 2,24.2004
Spiegel Verlag. Der Spiegel. Hamburg: Spiegel-Verlag Rudolf Augstein KG, 1950-2002.
Stuttgart Institute of Management and Technology www.uni-simt.de 4.4.2004
U.S. Government, Voice of America, www.voa.gov 2.16.2004
U.S. Department of State Country Background Notes www.state.gov 2.9.2004
Wallraff, Barbara.

What Global Language?” Atlantic Monthly

52

2000: 52-66.

APPENDIX
English Words in Der Spiegel Advertisements:
The quantiflable presence of English in Germany
by means of an evaluation of the print media 1950-2002
This appendix shows the text totals of each single-counted word and/or phrase from each
issue of the first week of February in the year surveyed, including front cover(FC), front
inside cover (FIC), back cover(BC), and back inside cover(BIC), as well as 8 full-page
advertisements. The cells with(-)indicate (a) a lack of record in the case ofthe BC and
BIC column where the back cover page was missing on the issue or(b)a lack offullpage advertisements beyond the ones represented in the data. NOTE: The Der Spiegel
issues from the 1950s contained much fewer advertisements and overall pages than the
later issues.

Totals from Covers-Advertisement 1
Year
Total:
Total:
8 ads
Covers
(full-page)
0
1
1950
1
4
1954

Overall
Total

FC

FIC

1
5

0
0

0
1
Lloyd'
0
3
"filter"
"filter
cigarettes'
1
'Egypt'
0
0
9
"quality
cigarettes’
"selected
fine
tabacco"
filter
cigarettes
2

1958
1962

1
10

2
7

3
16

0
0

1966

5

26

31

0

1970
1974
1978

17
0
7

6
8
21

23
8
28

0
0
0

1982

5

5

10

0

53
i

1982
(cont)
1986

12

19

31

1
Challenger
Katastrophe

1990
1994

10
12

22
19

32
31

0
0

Whisky'
'Dimple'
4
Benson &
Hedges
Filter"
0
5
BubbleJet'
"Notebook"
"MicroBubble
letter""Cano
n’

1998

17

20

37

0

2002

0

23

23

0

8
Blue Card'
"American
Express
Credit
Card"
tt
American
Express"
0

BIC
0

2
0

3
0

0

0

0

2
'Financial
Times"
1
'etemamatic"

Back Cover-Advertisement 3
BC
Year
0
1950
1954

0

0

1958

1
Astor'

0

1
1
'blended'
4
Shell’
"Ignition
Control
Additive"
0

1962

6
"Rich
Choice
Tobaccos
King Size'
"filter"
3

0

0

0

1

3

6

1966

54

3

1966
(cont.)

ft

Ford

king size
"filterft

"ThermoFax"
Secretary'
Company

ft

1970
If

7
Golden

10
"black &
whiteIt
ft
whiskey at
its best"
It
Buchanan’
s choice old
scotch

Luxury
Tobaccos
"Golden
Luxury"
ft
Top
Choice"

3
rent a car*

If

Electric
Shave"
"After
Shave
Lotionft
ft
Mister L
2

Sun Fluid
ft
toaster"

ft

1

ft

European
ft
aerospace

Swimming
tf
-pool

1
mit Filter

2

whisky"
0

1974

If

4
investment

1978

6
’Guiness"
II
Guiness is
good for
you

0

1982

2
"commodor

0

6
"Royal
Club" "The
Business
Traveller's
HotelIf

0

3
"Diners
Club
Internationa
1

0

0

0

0

8
Compaq

7
Turkish
and
American
blend
ft

1990

1994
II

5
Computer

8
concord
watch
makers to
the gentry
since 1908'
2
Danish
ft

55
L

0

e" "coupon"

ft

cigarettes
If
Camel
filtersft
2
Lord Ultratf

bright and
dark shag
tobacco"
II
II
shag
3
ft
Hewlett
Packard""Vi
siCalcft
II
Software
Partner"
8
If
Donnelly
& Gerardi"

3
business
classft
ft
check-inft
tl

1986

If

Ping-Pong
"Hobby"
7
It
selected

"Camping"
If
for men
only" "top
body'

1994
(cont.)

Action &
Adventure'
"PC-Game’

1998

2
Connecting
People"

2002

0

distillers’

8
"distillers,
bottled by
the
distillery,
product of
Denmark"
0

0

Advertisement 4-Advertiseraent 8
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Year
4
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0
1954
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1958
3
3
1962
"trade
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mark"
1 Airlines"
established
1966

2
Verifax'

1970
1974

0
0

1978

0

8
'Air
France"
AmericanExpress
Credit
Card"
Diners'
Club"
0
3
"Coupon'
"Cyprus
Airways'
1
Coupon
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Contura"
'intel inside’
"CHEP-tip"
"VGADisplay"
"Support"
"Windows"
6
1
’Travel’
City" "The
world at
your feet"

1
Boss'

2
"Union
Investment

0

6

7

8

0

0

0

0

4
"The Dow
Chemical
Company"

0

0
0

0
1
u
Marlboro

0
1
’know-how’

0

2
Service'

1
'know-how'

1978
(cont)
1982
1986
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0
0

0
1

0
0

Byte'
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0

0
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"Business"
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2
'corporate
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systems'
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0
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ECOSYSFee’
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"Direct
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Guaranteed
Period"
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tf n
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Thinsulate"
10
H
The art of
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"It"X-t^e"
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Advanced
Safety
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full flavor"
3
'boss" "by
Carrera"

5
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Blue Star"

0
0

10
'The
Dimple:
Crafted by
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Whisky"
0

"Design"
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"Kyocera
Electronics
1998

0
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Europe"
3
'WindowsPC-Basis"
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ElectronicP
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ServicePart
ner
smartCente
r’

57

0

0-

0

5

0

1
menswear

your
Internet
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